
the  
ozharvest  

effect



there is enough food produced  
in the world to feed everyone

Bring the  
ozharvest  
effect to life

1. Get the OzHarvest app on the App Store  
and on Google Play

2. Use the app to scan images/graphics  
marked with the eye symbol

3. Watch the OzHarvest Effect in action! There’s more to this report than 
meets the eye! Follow these  
simple steps to start.



one van  
and a plan 
OzHarvest was founded by Ronni 
Kahn in 2004, after noticing the huge 
volume of delicious consumable food 
being discarded from restaurants, 
hotels, supermarkets and corporate 
events every day. She decided there 
had to be a better way.

Together with pro bono lawyers, Ronni lobbied state 
governments in 2005 to amend legislation allowing 
potential food donors to donate surplus food to 
charities without fear of liability. The Civil Liabilities 
Amendment Act was passed in NSW in 2005, and 
other states followed. 

Ronni began collecting surplus food with just one 
van—the first of many donations from the Goodman+ 
Foundation. In its first month, that van delivered 4,000 
meals to organisations that feed vulnerable Australians. 

Today, OzHarvest operates nationally in Sydney, 
Adelaide, Brisbane, Canberra, Gold Coast, Melbourne, 
Newcastle, Perth and in regional communities via its 
REAP by OzHarvest program. 
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Food is just too precious 
to waste: every time we 
discard good food to 
landfill, it is literally 
costing us the earth.

Ronni Kahn

“ bring me  
to life
Use the app to  
scan the image.



Nourishing 
our country
OzHarvest is Australia’s leading food 
rescue organisation, rescuing quality 
surplus food from more than 2,000 
businesses, including supermarkets, 
restaurants, cafes, hotels, retailers, 
airports and retail food outlets.

Every week over 87 tonnes of food is saved from 
going to landfill and delivered to more than 900 
charitable agencies helping to make a positive 
difference to the lives of vulnerable men, women  
and children across Australia. 

The OzHarvest Effect is to change lives by rescuing 
and redistributing food to those who need it most, 
protect the environment, engage communities to better 
utilise food and waste less, educate people about 
healthy eating and nutrition, and help to break the 
cycle of intergenerational poverty. 
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Ronni Kahn

Immediate action is required 
to save food, improve 
livelihoods and conserve 
the environment, every one 
of us needs to play a part.

“bring the 
ozharvest 
story to life
Use the app to scan  
the image.



Eliminating hunger and food waste through 
the redistribution of quality surplus food 
underpins everything we do. Operating 
from eight cities in Australia, and inregional 
areas through REAP by OzHarvest, we 
have saved millions of kilos of good food 
from landfill. 

Education is crucial to our business if  
we want to enable positive change for 
vulnerable people. Through our education 
programs, we increase community 
connectedness, improve self-worth and 
confidence, and deliver the important food 
waste and sustainability message.

NEST (Nutrition Education Sustenance 
Training) provides tailor-made workshops to 
charitable agencies about healthy eating, 

Food rescue Educate
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nutrition education and practical cooking skills  
to show how easy it is toprepare and eat healthy  
meals on a budget.

Nourish enables us to be part of a special journey  
for young people who come from disadvantaged 
backgrounds, by training and mentoring students for  
a Certificate II in Hospitality. Nourish offers more than 
just hospitality skills as it creates hope, opportunity  
and supports employment pathways for a better life. 
Hope is delicious!

The demand for food relief continues to rise, with two 
million people receiving food relief each year. We are 
working hard to ensure a regular supply of nutritious 
food to over 900 charitable agencies, but many say 
they could take double the amount to meet demand.



innovate
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Engage

Community engagement is the heartbeat 
of OzHarvest and continues to grow every 
day though our devoted team of like-
minded partners and an ever growing 
Yellow Army of volunteers (we now have 
more than 1,500) who all live and breathe 
our message every day.

There’s no better way to experience how we nourish 
our country than rolling your sleeves up and getting 
involved. Whether it’s through volunteering, transforming 
rescued food into restaurant quality meals at a Cooking 
For A Cause class, running marathons, or organising a 
hamper drive, the opportunities are endless.

The OzHarvest Effect | 11

OzHarvest is constantly looking for new 
ways and innovative solutions to combat 
food waste and hunger, and how to use 
technology to mobilise everyday 
Australians to take action. 

Have you checked out our augmented 
reality content in this report?

As the official partner of the United Nations 
Environment Programme (UNEP) on their  
Think.Eat.Save campaign, we’ve hosted events  
across Australia and internationally, feeding people  
a delicious lunch made from rescued ingredients  
and raising awareness about the alarming global  
food waste statistics. 

OzHarvest is going global as our unique food rescue 
model begins in other countries.

SEE IT IN 360
Use the app to  
scan the image.





Our Social 
ImpacT 
Working with leading global 
management consulting firm,  
Bain & Company, new figures  
to measure our Social Return  
on Investment (SROI) have been 
calculated and reveal the true  
impact OzHarvest is making  
in the community.

Food Rescue returns $6.75  
to the community through reduced food expenditure 
for charitable agencies, as staff do not have to budget 
or shop for groceries, allowing precious finances to be  
directed into core services. Government and the  
wider community benefit from improved public  
health as people in need have a regular supply  
of fresh nutritious food, reducing landfill and the  
negative impact on the environment.

NEST returns $9.73  
by increasing living skills and education around healthy 
eating, low cost meal planning, cooking and food 
waste reduction. The expansion of this program means 
better physical and mental health for vulnerable people 
through improved nutrition and increased 
connectedness within communities.

Nourish delivers $4.44  
back to society by enhancing the life skills and 
sustainability of young people from disadvantaged 
backgrounds as their earning potential increases, 
along with improved health through nutrition education. 
It helps to ease the burden of welfare payments and 
dependence on public housing, and increases the 
number of recruits for the hospitality industry. 
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The OzHarvest Effect can  
be created with JUST $1, 
which provideS 2 meals  
to people in need.

Greenway Community Centre receiving food with love.



35% of the average 
household bin is foodwaste. 
Source: EPA NSW

food waste is responsible 
for 8% of global greenhouse 
gas emissions.
Source: FAO Food Wastage Footprint Report 
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Source:  FAO The State of Food Insecurity in the World

one in nine people do not 
have enough food to eat.

one third of all food 
produced is lost or wasted.
Source:  FAO Save Food Global Food Waste & Loss Initiative

Almost half of all fruit  
and vegetables produced  
are wasted.
Source:  FAO Save Food Global Food Waste & Loss Initiative 



T
h

e O
z

H
a

rv
est

 Effec
t

 c
a

n
 b

e c
r

ea
t

ed
 w

it
h

 JU
ST

 $1, w
h

ic
h

 pr
o

v
id

eS 2 m
ea

ls to
 peo

ple in
 n

eed
19

A LOT
OF LOVE
OzHarvest loves to welcome new 
members to our family who allow us  
to achieve the greatest impact and  
to see our vision come to life. 

WOOLWORTHS
After a decade of rescuing food from Australia’s 
leading supermarket, Woolworths, OzHarvest was 
chosen as principal partner to collect and distribute 
edible surplus food to people in need across Australia. 

Woolworths is committed to reducing food waste 
across their stores nationally, in addition to raising 
funds for OzHarvest and supporting major initiatives 
like the CEO CookOff, Think.Eat.Save and volunteer 
programs, allowing OzHarvest to grow and flourish.  

GOODMAN
When Ronni Kahn visited Greg Goodman, CEO of 
Goodman Group, in 2004 to request an office and a 
van, the answer was yes. Since then, the unwavering 
support and generosity of the Goodman Group family 
has allowed OzHarvest to grow into what it is today. 

Goodman Foundation was an original Founding 
Partner of OzHarvest and continues to support the 
organisation nationally through the donation of 
warehouse spaces, vehicles and kitchen facility  
spaces enabling us to deliver goodness each day. 
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Aussie Home Loans 
Clorox Australia (Glad) 
Goodman Foundation 
Sargents Pies 
Santos 
Thyne Reid Foundation 
Virgin Mobile 
Vittoria 
Woolworths

OzHarvest is indebted to all the amazing people and partners 
across the country who support the cause with great passion. 
There are too many to list here, but our Book of Thanks says it all.

Thank you to all of our major national partners:
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Heartfelt Thanks

View the 
book of 
thanks 
Use the app to scan  
the image.



THE FULL OZHARVEST EFFECT WOULD BE…  
A WORLD WITH ZERO FOOD WASTE AND FREE OF HUNGER.

Paper: Cyclus Offset 100% Recycled by BJ Ball 
Photography: Nikki To, Jon Bader and Jaz Anderson  | Designed by Frost*  
Printed by Green and Gold  |  Augmented reality kindly donated by Augg’d




